Tariﬀs are set to hit US consumers next week and fears about what
this means for the holiday season are starting to trickle in. Both
retailers and consumers are thinking about the fourth quarter and
the holiday season as the US moves to escalate ongoing trade
frictions with China. The retail industry has been warning the US
administration about the impact these tariﬀs will have on the price
of consumer goods.
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But just how concerned are consumers about the eﬀect of these
macro-economic conditions on their ability to spend?
To better understand how US consumers may react to price
increases, Intelligence Node collaborated with Dynata, a global
leader in first-party data and data services, to develop this survey
report*.
In partnership with Dynata, Intelligence Node surveyed 1000
consumers across the US about their holiday shopping plans and
what factors would influence their spend in the critical last few
months of 2019.
Here's what we know.

Which of the following factors is most likely to
make you go back to an online site you've
shopped at in the past?

Are you concerned about counterfeits when
shopping online for luxury goods?

43%

53%

57%

31%

Fast, easy and
aﬀordable (or
free) delivery

8%

9%

An easy return/
refund policy

Being given lots
of options to
choose from

Low prices

Yes

No

Are you concerned that new tariﬀs on goods
from international markets will impact the cost
of items you regularly purchase?
19%

How often are you deterred from making an
online purchase because of price?

17%
22%

54%

27%

61%
Yes

No

Indiﬀerent

Rarely

Sometimes

Often

Do you feel that product ads targeting you
oﬀer realistic price points for you?

How often do you abandon an online purchase
because of shipping costs?

16%
28%

46%
54%

56%
Yes

No

Rarely

Sometimes

Often

Which items do you generally wait for
to go on sale before making a purchase?

58%

58%

39%
32%

28%

23%

22%

23%

21%

14%

Phones,
Laptops &
Tablets

Clothing,
footwear
and
accessories

Home
Decor

Home and
Kitchen
electronics

Toys,
Gaming
equipment

Sport &
Fitness
equipment

Pet
Supplies

13%

General
Grocery

Books,
Stationery
& Oﬃce

Makeup &
Skincare

None of
the above

How often do you compare prices on diﬀerent
websites before making a purchase?

Do you typically wait for a retail “holiday” like
Prime Day or Black Friday to make big
purchases?

40%
42%
26%
22%

32%

16%

12%

9%
Rarely

Sometimes

Often

Always

*This study surveyed 1000 consumers in the market for buying preferences in the week of 11th - 17th August, 2019.

Rarely

Sometimes

Often

Always

Our survey findings clearly indicate that consumers are more
sensitive to price tags on consumer electronics and apparel
products than others- categories that are at the center of the
impact zone in the Chinese trade war. Retailers will undoubtedly try
to absorb these tariﬀs with price hikes. So in the end, the tariﬀs will
be paid from the consumer’s wallet.

Now is the time to act.

More than 50% of shoppers surveyed are already anticipating higher
prices in the coming months and will be on the lookout for a good
bargain on their holiday shopping list ahead of the peak sales
period.If retailers want to meet their Holiday sales projections, they
will need to optimize their promotional pricing now more than ever.
They will need to make their products reach the relevant audience
with precision targeting and deliver exceptional services to entice
online shoppers looking for a deal on gifts and other discretionary
spending.
This presents an opportunity for retailers to use all the data and
tools available to them to win over the price-conscious consumer
and not wait around for the big calendar day deals to boost sales.
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